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2.2 Hypotheses Development 









2.2.1 Internal Factors and Business Zakah Compliance Behavior 
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7KH LQWHUDFWLRQ LV D SODWIRUP WR HQKDQFH WKH DZDUHQHVV RQ WKH =DNDK REOLJDWLRQ DPRQJ WKH EXVLQHVVPHQ ,W DOVR
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